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LETTER FROM THE CHAIRMAN

2017 was a significant year in the evolution of Comic Relief USA. We continued to lay the foundations for a 
successful future and furthered our work to make a difference in the lives of so many children in America 
and around the world. This year marked the delivery of a third, hugely successful Red Nose Day USA—with 
record breaking income—and proved the mettle of the team as they took on a new challenge in response to 
the devastating hurricanes in Texas, Florida and Puerto Rico. 

For the first time, this year’s Red Nose Day campaign saw almost all of our core operational, marketing and 
leadership roles filled by a full-time permanent staff based out of our New York offices—a shift which marks 
a real “passing of the baton” from the Comic Relief UK team. We have made great strides in developing our 
policies and procedures to help the team to work most effectively with each other, our corporate and  

grantee partners, and the UK organization. We are so grateful for all of the excellent support the Comic Relief UK team has provided as 
we initially built up operations in the US. Their experience and knowledge has been invaluable.

At the end of such a successful and important year for the organization, I am sad to say that I am stepping down as the Chair of the Board 
after 11 years, though I am staying on for a while as a member of the Board of Directors to support the transition process. I have loved 
the journey so far – the challenge of building a new charity brand in the US, the hard work and camaraderie of our team, the positive 
response of the talent who have stepped up to help, and the very warm welcome of the American public.
 
I am delighted to be handing on the role of Chair to John Makinson. John has a long association with Comic Relief, having been a trustee in 
London during the early days of the UK charity. He has spent most of his career at the intersection of commercial and creative activity, as 
the Chief Executive of the Financial Times, Chairman and CEO of the Penguin Group, Chairman of Penguin Random House, and Chairman 
of the National Theatre in London. John has also worked extensively in the international not-for-profit field, as a board member and 
overseer of the International Rescue Committee (IRC) in New York, and as co-Chair of the IRC in London. He now makes his home in New 
York. John’s professional experience will be of great value to Comic Relief in the USA as it continues to grow, and he is already making an 
important contribution to the work of the board and of the organization more broadly.
 
In addition to overseeing Comic Relief USA’s fundraising efforts and year-round impact, in 2017 the Board prioritized bringing in new 
bench-strength and expert counsel for the organization. This year, we welcomed Andy Cook, a General Manager at bgC3 - an American 
research company established by Bill Gates - where he manages strategy, education and online initiatives including Gates Notes & Big 
History to the Board of Directors. We are also thrilled to onboard three impressive new Board members in the coming year who will bring 
invaluable experience in media, content, advertising, and technology: Michele Ganeless, film producer and former President of Comedy 
Central; Jacki Kelley, Deputy Chief Operating Officer at Bloomberg LP; and Michael Lynton, Chairman of Snap Inc. - the makers of 
Snapchat, and former CEO of Sony Pictures Entertainment and Sony Entertainment. The Board would also like to extend its sincerest 
thanks to Joe Cerrell and Raj Shah who stepped down in 2017.

As I step away from the day-to-day responsibilities as Chair, I am immensely proud of the 
organization that we have established. While a relative newcomer here, Comic Relief USA has 
cemented itself as a significant player among American non-profits – alongside so many 
fantastic organizations who seek to inspire and create lasting and meaningful change across the 
nation and in the world at large—and we have the right team at the helm to truly grow Comic 
Relief USA and its impact well into the future. 

As I sign off, I would like to thank everyone who has helped keep the momentum of Comic Relief 
USA and Red Nose Day going—I am confident it will continue to grow and become a proud 
national day of giving in this great country.
 
Sincerely, 

Kevin Cahill

KEVIN 
CAHILL
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Looking back on 2017, it was certainly a year of many firsts, continued growth, and significant milestones for 
Comic Relief USA. We delivered a third, successful Red Nose Day USA campaign; we stepped up to a new 
challenge in the wake of the devastating hurricanes, serving as the charity behind Hand in Hand: A Benefit for 
Hurricane Relief; and built a talented and mighty team, working full-time, to create impactful campaigns that 
engage and inspire millions of Americans, and ensure that our grants are making the greatest possible 
difference for so many children living in poverty here across America and around the world.
 
Our tentpole event Red Nose Day has continued to grow in scale, credibility and impact, driving enormous 
funds and awareness in support of our mission to end child poverty. With the addition of 2017’s 
record-setting total—$41,500,000—Red Nose Day USA has now raised over $100 million in its first three 
years, allowing us to positively impact over 8.3 million children. 

We can only raise the money that we do thanks to the support of millions of generous Americans, hundreds of talent who lend their 
voices to our efforts, and of course our truly outstanding core partners: Walgreens, Comcast NBCUniversal, Mars M&M’S and the Bill & 
Melinda Gates Foundation.

Within Walgreens, Red Nose Day truly touches every level of the organization. Since our launch in 2015, Walgreens has been the exclusive 
retailer of the Red Noses and an on-air presenting sponsor of the TV Special on NBC. The campaign was brought to life through a 
seven-week “full store take-over”, across more than 8,300 of their stores nationally—reaching more than 8 million shoppers daily. Fueled 
by the passion of Walgreens team members, they sold a record-breaking 10+ million Red Noses—with all proceeds donated to Red Nose 
Day. Overall, through merchandise sales, over $5M in cash donations at the register, participation from more than 70 Walgreens supplier 
brands and a huge employee fundraising effort, Walgreens raised an astonishing $20 million+ for Red Nose Day 2017.

NBC once again delighted audiences with a night of engaging and impactful Red Nose Day programming, along with incredible support 
across the wider Comcast NBCUniversal family. For the first time, the prime time block of programming—expanded from two to three 
hours—featured Red Nose Day-themed episodes of established NBC properties. The night delivered huge increases in viewers, buzz and 
donations. The first-ever celebrity edition of American Ninja Warrior saw top stars put themselves to the test on the legendary course, 
triggering a donation for each obstacle completed. A special Red Nose Day episode of Running Wild with Bear Grylls featured Julia Roberts 
venturing to Kenya to deliver cold-chain vaccines to children in a remote village. The third Red Nose Day Special, with Richard Curtis and 
Lily Sobhani as executive producers, capped off the night with its winning blend of laughter and tears. Interwoven with entertaining 
sketches were appeal films featuring Julia Roberts and Paul Rudd, who highlighted children being protected from deadly diseases, and the 
issue of child hunger in Maine. 
As a charter National Partner, Mars M&M’S returned again in 2017 with an 
expanded Red Nose Day program including the launch of the Malteser brand. 
Remarkably, 100% of the proceeds of those sales in Walgreens were donated 
to Red Nose Day. M&M’s also debuted their first Red Nose Day TV spot, “Red 
Knows Day,” which not only captured the light-hearted tone of the campaign 
and their brand, but also highlighted Mars employees and their commitment 
to our cause and fundraising efforts. 
 
The 2017 Red Nose Day campaign also saw us continue to explore new ways 
of engaging consumers and driving donations, with a significant focus across 
digital platforms. More than 50 pieces of original Red Nose Day content were 
created for the 2017 campaign, and hundreds of talent supported our cause 
on all social media platforms which included the hosting of live fundraisers on 
Facebook "Live with Donate," and participation in a two-hour Red Nose Day 
Facebook Live broadcast from behind the scenes of NBC's Red Nose Day 
Special. 

Nielsen reported that Red Nose Day was the most social charity broadcast of 2017, with our social media earning over 4.6 billion 
impressions, 100 million+ videos views, and Red Nose Day trending on Twitter on May 25th. We were one of the very first non-profits to 
leverage Facebook’s full suite of fundraising tools, which raised more than $1 million on the platform, supported by a very generous 
match from the Bill & Melinda Gates Foundation. 

The most rewarding part of our work is seeing all those generous donations spent as well as possible. The money from Red Nose Day was 
quickly put to work to help make a difference in the lives of millions of children living in poverty in all 50 states, Puerto Rico and around 
the world. In 2017, Comic Relief USA awarded $34 million in grants to a dozen core grantee partners. That money is already making a 
difference for millions of children thanks to the dedication, hard work and partnership of our grantee partners. From the leadership to 
those delivering programs on the ground, we offer our sincerest thanks for all that you do.
 
In September, the U.S. was hit with multiple devastating hurricanes in Texas, Florida and Puerto Rico. When these natural disasters strike, 
it is often the most vulnerable, and those living in poverty, who are most seriously affected. When Comic Relief USA was approached by 
Scooter Braun Projects to support them as the charity brand for the Hand in Hand Benefit for Hurricane Relief, we agreed to offer our 
support. In a matter of days, our team came together to gear up for this unexpected challenge. 

JANET
SCARDINO
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Within days, the Comic Relief USA team identified highly qualified grantee partners who were ready and able to mobilize and support 
both the immediate relief efforts as well as the longer-term recovery. Over $62 million was raised in one hour of television across all 
broadcast networks and many cable and digital streaming channels — viewed by an estimated 18 million people. Within weeks, the 
emergency relief funds raised from the public were collected and released to 16 grantee partners working on the ground so that their 
funds could be put to work making a difference for the people most affected by the storms. 
 
In December, it was clear that the need in places like Puerto Rico after the disasters was unprecedented and months later was still very 
great. With many children across the island living without access to food, clean water, power, medicine and more — we knew we 
needed to do more. Our Board of Directors agreed to award an incremental $2 million from the Red Nose Day 2017 funds to five 
organizations as part of our “Rapid Response” grants. These funds were processed and released to be used immediately by the grantee 
partners to support their continuing recovery work on the island, focused on the most vulnerable and needy children.
 
Behind the scenes, our outstanding staff of fewer than 20 has truly over-delivered day in and day out. In November, we moved to a new 
home, within office space generously donated by the Walgreens Boots Alliance. This has been a real boost to morale, productivity and 
collaboration. Coupling the best of start up culture with the 30-year legacy and experience of Comic Relief UK—all supported by our 
outstanding partners—has helped us to achieve enormous growth and scale for Red Nose Day in just three years.
 
All in all, in 2017 Comic Relief USA managed more than $90 million in grants, which will positively impact the lives of many millions of 
people and for Red Nose Day, millions of children. But, of course, the job is not yet done. As one campaign finishes, we turn our 
attention to work diligently with our current and new partners to deliver an even bigger Red Nose Day next year - develop long-term 
plans and deliver additional operating income to ensure our sustainability over the long-term, and keep laser focus on the most 
important objective of all — truly moving the needle to end child poverty.

In closing, the Board of Directors and I cannot offer enough thanks to our departing Chair, Kevin Cahill. We are not only indebted to 
Kevin for his counsel and guidance as Chair, but as one of the initial champions of Comic Relief and Red Nose Day’s expansion to the US. 
His years of experience as CEO in the UK and his role as Chair in the US will certainly leave a lasting legacy.

With much gratitude to all our supporters,

Janet Scardino
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RED NOSE DAY 2017 HIGHLIGHTS

10M+
ICONIC RED NOSES 

SOLD AT WALGREENS 
7 WEEKS

42M+
RAISED IN 2017 

CAMPAIGN

#1
3-HOUR, STAR 

STUDDED RED NOSE 
DAY PRIMETIME 
BLOCK ON NBC

Red Nose Day Actually

2017 was the first time a Red Nose Day has taken place in the US and 
UK since the campaign launched in America in 2015. The two markets 
joined forces on the creation of a unique piece of content—a Love 
Actually “mini-sequel” called Red Nose Day Actually. 

Conceived and created by Richard Curtis, the short film brought 
together many of the original film’s most memorable characters and 
was received with incredible buzz on both sides of the Atlantic. 
Market-specific edits aired on both the BBC’s and NBC’s special Red 
Nose Day programming.

Red Nose Day in School

Using empathy and social-emotional learning, Red Nose Day in School aims to 
engage young people in the classroom around the issue of child poverty, and 
empower them to make a difference — in their own communities and the world at 
large.
 
2017 was the second year of Red Nose Day in School. The program featured a Red 
Nose Challenge, which invited children in grades 3-8 to make a video explaining 
what they would do to end child poverty. Winners received prize money to bring 
their ideas to life or donate to charity. The judges of the challenge included Red 
Nose Day founder, Richard Curtis; actresses Connie Britton, Jenna Ortega Bridgit 
Mendler; WWE Superstar Bailey;  and representatives from the Gates Foundation.

Since launching the Red Nose Day in School program in 2016, the program has 
reached an estimated 1 million children.

RICHARD 
CURTIS
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HAND IN HAND 2017 HIGHLIGHTS

16.2M 
MEALS IN THE 

IMMEDIATE AFTERMATH 
OF HURRICANES HARVEY, 

IRMA & MARIA

40K+ 
DISASTER RECOVERY 

SERVICES & REBUILDING 
PROJECTS

CRITICAL 
HEALTHCARE & 

MEDICINE

HOUSING & 
SHELTER

CHILDREN & 
VULNERABLE 

COMMUNITIES

$62M+ 

RAISED BY THE PUBLIC FOR 
HURRICANE RELIEF

ACROSS TEXAS, FLORIDA,
AND PUERTO RICO
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RED NOSE DAY GRANTMAKING

RED NOSE DAY 
FUNDS ARE SPLIT

50%/50% 
IN AMERICA ACROSS ALL 50 

STATES & PR AND 
INTERNATIONALLY IN AFRICA, 

ASIA & LATIN AMERICA

SDG’S: SUSTAINABLE DEVELOPMENT GOALS
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RED NOSE DAY IMPACT 2015 - 2017  

32.2M 
MEALS FOR HUNGRY 
AMERICAN CHILDREN

6.79M 
ESSENTIAL MEDICAL 

SERVICES FOR CHILDREN 
IN AMERICA & ABROAD

61,527
CARE FOR HOMELESS 

CHILDREN & YOUNG PEOPLE 
IN AMERICA & ABROAD

8.3M+ 
CHILDREN IMPACTED 
IN THE FIRST THREE 
YEARS IN AMERICA & 

ABROAD

400+ 
TALENT 

 INVOLVED IN
RED NOSE DAY IN 

FIRST 3 YEARS  

$100M+ 

RAISED THROUGH 
RED NOSE DAY IN 

FIRST THREE YEARS 899,493
EDUCATIONAL SUPPORT 

FOR CHILDREN IN 
AMERICA & ABROAD
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OUR COMMITMENT

2017 AUDITED FINANCIALS

GRANTS $81,089,500

PROGRAM SERVICES $4,966,841

FUNDRAISING $4,381,688

ADMIN $1,797,433

TOTAL EXPENSE $92,235,472

TOTAL SERVICE $86,056,341

PROGRAM RATIO 93.3%

ADMIN RATIO 6.7%

FUNDRAISING RATIO 6.2%
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BOARD OF DIRECTORS 

COMIC RELIEF USA 
THANKS

JOE CERRELL & 
RAJ SHAH 

FOR THEIR SERVICE 
ON THE BOARD OF 

DIRECTORS 

AND WELCOMES OUR 
NEWEST BOARD 

MEMBERS JOINING 
IN 2018 

KEVIN 
CAHILL

JOHN 
MAKINSON

RICHARD
CURTIS

ANDY 
COOK

MICHELE
GANELESS

CHRISTY
GIBB

RICHARD
HOFSTETTER

JACKI
KELLEY

MICHAEL
LYNTON

JANET
SCARDINO

PAUL
TELEGDY

RICK
TROWBRIDGE
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SINCEREST THANKS

Thanks a MILLION 
to our outstanding 

 partners & supporters: 

BROADCAST PARTNERS

CORPORATE PARTNERS

MAJOR DONORS

OTHER DONORS

RICHARD 
CURTIS

IRWIN 
ENTERTAINMENT

BILL & MELINDA GATES FOUNDATION

BUFFETT EARLY CHILDHOOD FUND 

CHILDREN’S HEALTH FUND - BOARD OF 
TRUSTEES

COMIC RELIEF UK

FRANKFURT, KURNIT, KLEIN + SELZ


